
Faculty Name - Mrs. Manisha Sayani 

Program: Bachelors of Arts in Multimedia & Mass Communication 

FYBAMMC SEM-I 

Unit No. 

Course: Fundamentals of Mass Communication 

& Name 

Unit 1: 

Unit-II: 

LAXMI CHARITABLE TRUST'S 
SHETH L.U.J. & SIR M.V. COLLEGE OF ARTS, SCIENCE & COMMERCE 

DR. S. RADHAKRISHNAN MARG, ANDHERI (E), MUMBAI � 400 069 

Unit-III: 

Unit-IV: 

Unit and Course Outcome A.Y 2023-2024 

Unit-V: 

Unit Outcomes 

1. To understand the need of Mass communication 
2. Learning of various mass communication models. 
3. Understanding their functions and barriers of mass 
communication. 

1. Understanding the difference between mass communication and 
mass mcdia. 
2. To learn various tools of mass communication. 

3. Understanding the importance and nature of Audiences. 

1.To understand the historical, ethical and current legal framework 
in which mass communication has evolved in a global society. 
2. Helping students to understand more clearly with the help of case 
studies. 

3. Showing the contribution of various religion reformers in saving 
their valuable literature. 

1. Understanding media and its convergence; how new mass media 
is a back bone to society. 
2. To understand how the new mass media allows a huge increase in 
the volume of communication. 
3. In- depth understanding of social media on mass communication. 

1. Creating awareness in the masses due to the emergence of 
technology. 
2. Technology leads to cultural diffusion, helping students to 
observe and discuss in the classroom. 
3. Understanding how mass media is used for various purposes, how 
it leads to change in lifestyle, and adopting devclopments through 
technologies. 

COLLEGE 
0FS 

ANDHE 

Course Outcomes 

COI- To introduce 
students to the history, 
evolution and the 
development of mass 
communication in the 
world with reference to 

India. 
CO2- To study the 
evolution of mass 

media as an important 
social institution. 
CO3- To understand 
the development of the 
mass communication 

models. 

C04- To develop a 
critical understanding 
of Mass Media. 
COs- To understand 
the concept of New 
Media and Media 
convergence and its 

implications. 

1 



Faculty Name - Is. Charny Shah 
rrogram: Bachelors of Arts in Multimedia & Mass Communication 
Course: Current Affairs 

FYBAMMC SEM-I 

Unit No. 
& Name 

Unit-l: 

Unit-I1: 

Unit-II: 

Unit-IV : 

Unit-V: 

Unit Qutcomes 

I. lo learn about political stores of national importance. 2. To also know in detail the contributions of political leaders and 
their history. 
3. To know the environment more nearly covering genres of news. 

1. To introduce and understand the government of India. 2. In-depth information about the Home Ministry and its Ministerial Team. 
3. Covering all the aspects of communalism and communal violence tensions. 
4. To know more about Jammu and Kashmir and its issues. 
5. Understanding in-depth about Governmental schemes, projects and policies. 

1. To learn about United Nations Systems. 
2. To highlight the key functions and roles of the United Nations General Assembly. 
3. To discuss and understand international issues and conflicts. 

1. To learn in detail about the history of polity in Maharashtra. 2. To also understand past and current situations of politics and 
their political leaders. 
3. Introducing students to the marginalized and displaced Tribes. 
4. Talking about developmental projects of the state. 

1. To highlight the use of mobile applications and strategies to 
capture the attention of readers. 
2. To understand the cusp of rapid transformation with digital 
media. 
3. To learn some of the content automation tools and its handlings. 
4. Introducing students to Virtual Reality and Augmented Reality. 
5. To learn and discuss digital gaming and how it leads to market 
growth. 

ANDME UMB* 

Course Outcomes 

CO1- T× provide 
lcarncrs with an 
Overview on current 

developments in 
various ficlds. 

CO2- To generate 
interest among the 
learners about burning 
issues covered in the 

media. 
CO3-To equip them 
with a basic 
understanding of 
politics, economics, 
environment and 
technology so that 
students can grasp the 
relevance of related 
news. 

CO4- Twenty minutes 
of newspaper reading 
and discussion is 

mandatory in every 
lecture. 
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Faculty Name - Ms. Charmy Shah 
Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Effective Communication-I 

FYBAMIMC SEM-I 

Unit No. & 
Name 

Unit-I: 

Unit-II: 

Unit-III: 

Unit-IV: 

Unit Outcomes 

1. To understand and introduce communication 
2. To understand the process and types of communication 
3. To enhance the listening skills required to communicate 

effectively. 

1. Understanding reading and its types. 
2. Understanding languages and their aspects when 
communicating through various platforms. 
3. To get deeper and broader knowledge about grammar 

aspects. 

1. To make students understand the importance of thinking 
and its role in communication. 
2. Understanding types and errors of thinking. 
3. To understand presentations and the tips on how to deliver 
and communicate effectively. 

1. Understanding the concept, needs, and technologies of 
translation. 

2. Understanding the difference betwcen interprctation and 
translation. 
3. To understand the translator's perspective for effectively 
communicating in the media. 

ANDHEAA 
MUyEVG. 

Course Outcomes 

1. To make students 
aware of the functional 

and operational usce of 
language in media. 
understand each type in 
detail. 
2. To cquip or enhance 
students with structural 
and analytical reading. 
writing and thinking 
skills. 
3. To introduce key 
concepts of 
communications. 
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Faculty Name - Ms. Namrata Singh 

P'rogran: Bachelors of Arts in Multinedia & Mass Communication 

Course: Foundation Course-I 

FYBAMMC SEM-I 

Unit No. & 
Name 

Unit-I 

Unit-ll. 

Unit-III. 

Unit-IV. 

Unit-V. 

Unit Outcomes 

1. To understand the cultural and religion wise 
composition. 
2. To learn the classification of Indian Languages. 
3. To understand the regional variations in India. 

1. To learn the meaning of Social Inequality. 
2. To learn about social stratification, its 

characteristics and its types. 
3. To understand the class system. 
4. To understand the declining sex ratio in India. 
5. To learn about the status and portrayal of women 
in each era. 

1. To understand the incqualities of the caste system. 
2. To learn about the causes of Communalism in 
India. 
3. To learn about the remedial actions to overcome 

communalism, linguism, regionalism. 

. To understand the meaning of Prcamble and its 
Characteristics. 
2. To learn the structure of the Indian Constitution. 

3. To learn about the significance of the 
Fundamental Duties, its advantages, and 
disadvantages. 

1. To learn about the multi-party system of Indian 
politics and its evolution. 
2. To understand the working of the local 

self-government. 
3. To learn the important features of the 
Amendments. 

COLI 

ANDHERV 
CE& CO, 

Course Qutcomes 

CO- | To introduce students 

to the overview of the Indian 

Society. 
CO-2 To help them 
understund the constitution of 

India. 
CO-3 To acquaint them with 
the socio-political problems 
of India. CO-4 The student 

will apprehend regional 
variations according to rural, 
urban and tribal 
characteristics. 
CO-5 Students will become 
more aware of the political 
frameworks. CO-6 Learners 
will comprehend the 
multi-cultural diversity of 
Indian society through its 
demographic composition. 
Appreciate the concept of 
linguistic diversity in relation 
to the Indian situation 
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Faculty Name - Ms. Namrata Singh 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: History of Media 

FYBAMMC SEM-I 

Unit No., & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Outcomes 

1. To learn about the pointers in History of Newspapers CO1- Learner will be able to 

in India. 
2. To understand about the factors that added to the 

boom of newspapers in India. 
3. To learn the role of the press in India's struggle for 
freedon. 
4. To deeply understand thc different Press acts of 

India. 

1. To learn about the diversity and growth of Indian 
Language Newspapers. 
2. To understand the effect of the vernacular press act 
on Indian Publishers. 
3. To learn the difference between English newspapers 
and Language Newspapers. 

1. To learn about different types of Docunentaries. 
2. To learn how to make documentaries. 
3. To understand about Indian Documentary and the 
struggle for Indian Independence. 
4. To learn about the New Media and their roles in 

Movie making. 

1. To study the history of Prasar Bharti Act. 
2. To study the functions and objectives of Radio. 
3. To study the Business model of the cable TV 

industry. 
4. To understand the key recommendations of TRAI. 

1, To study about the various movements of history. 
2. To learn about our Media icons who played an 
important role in marking the change. 

GOLLE 

Course Qutcomes 

ANDHRIEA8) MU69. 

understand Media History 

through key events in the 
cultural history. 
CO2- TO enable the learner to 

understand the major 
developmnents in Media 
History. 
CO3- To understand the history 

and role of professionals in 
shaping communications. 
CO4- To understand the values 

that's shaped and continues to 
influence Indian Mass Media. 
COS- Learner will develop the 
ability to think and analyze 
about Media. 
CO6. To sharpen the reading, 
writing, speaking and listening 
skills that will help the students 
to understand the development 
of Media. 
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Faculty Name - Ms. Namrata Singh 
Program: Bachelors ofArts in Multimedia & Mass Communication 
Course: Visual Communication 

39FYBAMMC SEM-I 

Unit No.& 

Name 

Unit-I: 

Unit-II: 

Unit-III: 

Unit-IV: 

Unit-V: 

Unit Outcomes 

1. To understand communication and the aspects. 
2. To introduce students to VISUAL AIDS and 

the history of visuals. 
3. Understanding visual communication in detail 
with various connections. 

4. To learn about visible and invisible concepts. 

1. To extend the knowledge of the students by 
discussing theories and case studies. 
2. To make them understand how the visual 
cortex works to create unificd perception. 
3. Knowing about complexity and multifaceted 
cognitive processes. 

1. To understand theories related to color for 
visuals. 
2. Understanding the psychological influence of 

color on perception. 
3. Understanding in detail visual plans and 
designs. 

1. Understanding of various tools of visual 
communication. 

2. Understanding various styles and types of 
visual communications. 
3. To strategize visuals for mass appeals. 

To understand the perception and structure of 
each platform. 

1. To adapt to new changes with the advent of 

technologies. 
2. Understanding the ethics and audience 

behavior. 
3. Understanding the role of stereotyping in social 
media. 

ANDHERVe MUME 

Course Outcomes 

COI- To provide students 
with tools that would help 
them visualize and 
communicate. 

CO2- Understanding Visual 
Communication as part of 
Mass Communication. 
CO3- To acquire basic 
knowledge to be able to 
carry out a project in the 
field of visual 
communication. 

CO4- To acquire basic 
knowledge in theories and 
languages of Visual 
Communication. 
COS- The ability to 
understand and analyze 
visual communication from 

a critical perspective. 
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SHETH L.U.J. & SIR M.V. COLLEGE OF ARTS, SCIENCE & COMMERCE 

DR. S. RADHAKRISHNAN MARG, ANDHERI (E), MUMBA| � 400 069 

Faculty Name - Mrs. Manisha Sayani 

Program: Bachelors of Arts in Multimedia & Mass Communication 

FYBAMMC SEM-II 

Course: Introduction to Advertising 

Unit No. & 
Name 

Unit-I 

Unit-II: 

Unit-III 

Unit-IV 

LAXMI CHARITABLE TRUST'S 

1. 
2. 

Unit and Course Outcome A.Y 2023-2024 

4. 

2. 

Unit Outcomes 

To understand the evolution of advertising 
To relate with the advantages & 
disadvantages to consumers, traders, 

3. To understand advertising laws and ethics 
manufactures and socicty. 

To understand various types of advertising 

1. To comprehend the concept of IMC 
To understand the role and various tools of 

IMC 
3. To be able to understand the difference 

between print media & Outdoor media 

4. To get basic knowledge about Radio & 
Television as a means of mass 
communication and advertising 

1. To make students understand the creative 

process in advertising industry 
2. To make students comprehend the different 

elements in an advertisement 

1. To help students understand the different 
types of ad agencies and their basic 
difference 

2. To be able to know the various departments 
in an ad agency 

3. To understand the latest trends in career in 

advertising industry 

ANI 

Course Outcomes 

CO1- To provide the 
students with basic 
understanding of 
advertising, growth, 
importance, and types. 
CO2- To understand 
effective advertising 
campaigns, tools, models 
etc. 

CO3- To comprehend the 
role of advertising, 
various departments, 
careers, and creativity. 
CO4- To provide students 
with various advertising 
trends, and future. 
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Faculty Name - Ms. Namrata Singh 
P'rogran: Bachelors of Arts in Multimedia & Mass Conmmunication 
Course: Content VWriting 

FYBAMMC SEM-I| 

Unit No. 
& Name 

Unit-l 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Outcomes 

1. To learn and revise English grammar. 
2. To practice vocabulary building in order to understand its 

aspects and significance. 
3.Learning about common errors while communicating in the 

English language and understanding the requirements for good 
1writing. 

1. To understand some cditing tips for better writing and 
encouraging readers to read which helps in publishing well. 
2. To boost students to write and edit captions that are catchy 
and attractive. 
3. To learn to edit headlines with proper words, and grammar, 
also replacing words that are simple and clear in meaning. 
4. To learn how to structurea story and editing tips for creating 
a tlow and tightening the copy or the story. 

1. To understand how to write tickers for the television medium. 

2. Understanding writing techniques like captions, hashtags and 
content for social media posts and other networks. 

4. In-depth knowledge of creativity exposure in creating phrases crisp writing as part 
and idioms. 

3. Understanding in detail writing methods for writing headlines 
and content briefs along with its software's and tools. 

1. Understanding PowerPoint presentations, their related terms 
and tools. 
2. Understanding in detail infographics and their impact while 
making presentations. 
3. Tips on how to make a presentation convincing to listeners 

and viewers. 

4. To learn terms and concepts related to Google Advanced 
Search and Plagiarism in detail. 

1. Understanding content and its essentials. 
2. To differentiate between print and digital platforms and their 
Content creation. 

3. To understand the importance of keywords in Digital media. 

Course Outcomes 

cENC 

COI-To provide 
students vwith tools 
that would help them 
communicate 

effectively. 
CO2- Understanding 

of Mass 
communication. 

CO3- The ability to 
draw the essence of 

situations and develop 
clarity of thought. 
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Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Effcetive Communication-1| 

FYBAMMC SEM-1| 

Unit No. & Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit Outcomes 

1. To lcatn about report writing and its various 
clemcnts. 
2. Understanding in-depth headlines and their 
features. 

4. Understanding publicity in detail. 

1. To learn the ability to spot mistakes via cditing. 
2. To understand how editing is different from 
medium to medium. 
3. To elaborate on grammar aspects for 
communicating effectively. 

3. To make students understand the need to 
communicate witlh intemal and external publics of students with structural and 

the organization company through types of 
organizational writing. 

1. To understand paraphrasing in writing 
communication. 

2. The role of plagiarism while paraphrasing and 
translations. 

3. Understanding summarization. 

1. To learn to interpret data resulting from pies, 
graphs, maps, and charts. 

V.coL EOE OF 

ENCE 

Course Outeomes 

CC 

Col- To make the students 
aware of the use of 
language in media and 
organization. 
CO2- To equip or enhance 

analytical rcading. writing. 
and thinking skills. 
CO3- To introduce key 
concepts of 
communication. 



Faculty Name - Ms. Namrata Singh 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Foundation Course-II 

FYBAMMC SEM-II 

Unit No. & 

Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Outcomes 

1. To study the elements of liberalization, its 
advantages, and disadvantages. 

2. To study the impact of Globalization on Indian 

Industries. 
3. To study the role of IT and Communication. 

1. To study the basic characteristics of Human 

Rights. 
2. To understand the evolution of Human rights. 

3. To study the classification of the provisions of 

UDHR. 

1. To study the concept and disciplines of Ecology. 

2. To study the structure of Ecosystem and causes 

of environmental degradation. 

3. To learns about Sustainable development and the 

global need for the Sustainable development 

1. To learn about the levels of Stress. 

2. To study about the types ofOrganizational 
conflict. 

3. To understand the measures for resolving 

aggression and violence in society. 

1. To learn the assumptions & limitations in 

Hierarchy of Needs Theory. 
2. To study the need for peace and harmony in 

India. 

KslR 

ANIDHEYS 
MJN9. 

Course Outcomes 

CO-1:To introduce 
students to the overview 

of the Indian Society. 

CO-2: To help them 
understand the 
constitution of India. 

CO-3: To acquaint them 
with the socio-political 
problems of India. CO-4: 

To understand stress and 

conflicts. 
CO-5: To manage stress 

and conflicts in 
contemporary society. 
CO-6: To learn about 

Contemporary Societal 
Challenges 

10 



Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Introduction to Journalism 

FYBAMMC SEM-II 

Unit No. & Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

1. To learn the history and eras of journalism 
along with challenges. 

Unit Outeomes 

3. To briefly understand the news trans1mission 

2. To understand the new media and technology influential medium of 
advances. 

and gathering process. 
4. To discuss and learn about how the internct 

led to the rise of citizen journalism along with 
its pros, risks, and nature. 

1. To get knowledge about news and the 
process of gathering news. 
2. Elcments required for a good news story. 
3. Understanding the beats and parts of a news 
story in detail. 

1. Understanding the avenues to explore in 
journalis1m. 
2. To learn about journalists/ reporters and their 
practices on various platforms. 
3. Understanding the types of news. 
4. To make students understand the difference 

between PR and journalism. 

1. To learn and understand career prospects in 
journalism. 

2. To encourage students to participate in 
grabbing opportunities related to the field. 

1. To make students understand the importance 
of a piece of information to convert it into the 
news. 

2. The unbiasedness and impartiality objectives 
must be cleared among the students. 
3. To make understanding students to cover 
news from all angles and the format in writing 
news. 

Course Outcomes 

AN 

COI- To help media students to 
acquaint themselves with an 

journalism that holds the key to 

opinion formation and to create 
awareness. 
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Faculty Name - M. Namrata Singh 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Media, Gender & Culture 

FYBAMMC SEM-II 

Unit No., & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit Outcomes 

1. To understand the evolution of culture and 
significance of Cultural studies and media. 
2. Brief learning on the concepts related to culture. 

3. To lcarn and understand the various ideologies 
and theories reflecting the culture, gender, and 

media. 

1. To understand and discuss social 
constructionism and its terms. 

2. To understand culture from various aspects such 
as politics, religion- technology and media. 

3. Understanding how power is an intcgral clcment 
of culture and features. 

4. To learn recent trends in culture consumption. 

1. To have a deeper understanding about influences 
of media on gender and views. 
2. To discuss and have better understanding on 
gender equality with reference to the media. 
3.To relate the gender challenges on various 
platforms. 

1. To know about current trends of globalization. 
2. To discuss case studies and concepts relation to 
global culture. 
3. Understanding about consumer culture and its 
evolution. 
4. Elaborating the aspects related to issues and 
impact of cultures along importance in media and 
gender. 

MUAST 

Course Outcomes 

CO1-To discuss the 
significance of 
culture and the media 
industry. 
CO2- To understand 
the association 
between the media, 
gender, and culture in 
the society. 
CO3- To stress on the 

changing 
perspectives of 
media, gender, and 
culture in the 
globalized era. 
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Faculty Name - Mrs. Manisha Sayani 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Coursc: Corporate Communication & Pulblic Relations 
SYBAMIMC SE-III 

Unit No. & 

Name 

Unit-I 

SHETH L.U.J. & SIR M.V. COLLEGE OF ARTS, SCIENCE & COMMERCE 
DR. S. RADHAKRISHNAN MARG, ANDHERI (E), MUMBAI - 400 069 

Unit and Course Outcome A.Y 2023-2024 

Unit-II 

LAXMI CHARITABLE TRUST'S 

Unit-III 

Unit-IV 

Unit Outcomes 

1. To study the features of corporate identity. 
2. To study the advantages of corporate reputation 
3. To study important code and ethics of corporate 

communication. 

4. To study corporate communication and 
management 

1. To study the growth and importance of Public 
Relations. 
2. To study the objective and significance of Public 
Relations in Business. 
3. To study the key roles of PR in various sectors. 
4. To study about theories and propagandas from 

various PR events. 

1. To study the various importance of Media 
Relations. 

2. To study the principles and analysis of Media 
Relations. 
3. To study effective communication with 
employees. 
4. To study on managing the crisis through 
communication with various examples. 

1. To study how technology plays an important role 
in corporate communication. 
2. To study about social media influencers. 
3. To understand E-Public Relations and its 

importance. 

ANDHEAST) 
MUMEJO9. 

Course Outcomes 

CO-1 Define and introduce 
the various elemnents of 
corporate communication 
and public relations and 
consider their roles in 

managing organizations 
CO-2 Classify key concepts 
of corporate communication 
and public relations. 
CO-3 Examine how various 
elements of corporate 
communication must be 
cOordinated to communicate 

effectively in today's 
competitive world. 
CO-4 Compare and contrast 
the different practices 
associated with corporate 
communication with the 
latest trends and social 
media tools. CO-5 Critically 
evaluate the theories of 
public relations 
CO-6 Construct effective 
corporate communication 
and public relation 
plans/strategies. 
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Faculty Name - Ms. Namrata Singh 

Program: Bachelors of Arts in Mutimedia & Mass Communication 

Course: Radio Program Production-l 

SYBAMVMC SEM-1II 

Unit No. & Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Outcomes 

1. To study about the invention of Radio and 

the beginning of broadcasting 
2. To study the golden age of American radio 
3. To study the rise of radio nctworks and the 
Radio act of 1927 

4. To understand the script writing style for 
Radio 

1. To lcarn how to generate ideas for a radio 
program. 
2. To study rescarch on different target 
audicnce 
3. To understand the structure of the 

organization and their roles. 

1. To understand about various equipment 
used to broadcast a radio program. 
2. To learn about digital mixers and its 
importance. 
3. To study the history of Sound recording 

1. To study the Newvs story material. 
2. To understand news style for TV and 
Radio, 
3. To study about Media Convergence and 
pragmatism 

1. To learn about various questioning 
techniques. 
2. To lcarn about preparation done becfore the 

intervicw. 

ANDHERI 
MUMEAA. 

Course Outcomes 

CO1- The course is intended 

to explore the art of audio 
production. 
CO2-The students arc made 
familiar with the acsthetics of 

sound and its application in 
various radio program 
formats. 
CO3-To provide them with 
the basic knowledge and 
understanding of radio 
business and production. 
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Faculty Name - Ms. Namrata Singh 

Program:Bachelors of Arts in Multimedia & Mass Communication 

Course: Media Studies 

SYBAMMC SEM-III 

Unit No, & Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Qutcomes 

1. To learn various dynamics of culture and 
the theories. 
2. To learn and differentiate various eras of 

Mass society. 

1. To understand various theories laid by 
theorists 
2. To adapt change in perspective and attitude 
along with society and mass communication 

1. To understand theorists and their theories 

relatcd to media and consumption 
2. to learn about technological advances with 
eras. 

3. To formulate and identify biases of 
communication and get in depth knowledge 
about social issues. 

1. To understand the theories on media 

effects 
2. To learn about media and its effect on 

behaviors. 
3. To get an in-depth idea about the history of 
politics and current scenarios as discussions. 

1. To learn about new media and its effects 
2. To understand the new global village 
concept by theorist 
3. To understand the evolution of the internet 

via theory. 

HLUJ 
ANDHEVS 

Course Outcomes 

COI- To make students 

understand the dynamic role 
of the media in society 
CO2- To introduce students 

to the study of contemporary 
forms of mediated 
communication 
CO3- To introduces students 
to a variety of analytical 
perspectives and theories 
related to media 
CO4 - To understand the 

impact of media on 
individual attitude, values. 
behavior., and geopolitics 
COS- To study the impact of 
new media technologies and 
pop culture in the field of 

advertising 
CO6- To understand the 
impact of globalization on 
media 
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Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Film Communication 
SYBAMIMC SEM1-I|| 

Unit No. & Name 

Unit-1: 

Unit-II 

Unit-III:. 

Unit-IV: 

Unit-V: 

Unit Outcomes 

1. To learn about History of cinema, its origin, 
and various phases of cinema 
2. To learn about the language and key concepts 

of cincnma 
3. To understand the transition from 
documentary to feature films. 

1. To learn about techniques and technology in 
film making 
2. To learn about film makers 
3. To learn and understand various aspects of 
film appreciation and its components 

2. To understand the silent era and its transition 
till the development stage. 
1. To know and introduce students to major 
cinema movements and filmmakers. 
2. To know films from various countries and 
cultures and learn its concepts used in this 
industry. 
3. To know about the contributions of people 
who got recognized and accredited for their hard 
work in the respective cinema. 

1. To understand and have knowledge about art 
and commercial cinema. 

1. To learn about early years of world includingtechniques and acsthetics. Indian cinema 

2. To understand Indian diaspora and 
Bollywood 
3. Learning about the important contributions as 
directors, producers, actors, actress and so on of 
persons and learning Indian new wave cinema 
in detail 

GOLLE 

Course Outcomes 

ANDHERu 

CO1- To inculcate liking and 
understanding of good 
cinema. 
CO2- To make students 
aware with a brief history of 
movics; the major cinema 
movemcnts. 

CO3- Understanding the 
power of visuals and sound 
and the ability to make use 
of them in effective 
communication. 
CO4- Insight into film 
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Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 
Course: Introduction to Photography 
SYBAMMC SEM-III 

Unit No, & 
Name 

Uni-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Outcomes 

1. The understand about the body parts of a basic 
camera 

CO1- To introduce to media 

lcarners the ability of an image 
2. To understand the formats and various concepts into effective communication. 
related to camera 
3. To learn how a camera is a storyteller by 
capturing still images. 

1. To understand techniques of how to capture 
images. 
2. To understand various techniques and 
understand focal length. 
3. To learn in detail the various types of lenses 
and its uses. 

1. To learn about intensity and exposure of light 
while clicking an image 
2. To understand in comparison with 
advertisements and various types of lighting. 
3. To earn about color and moods in photography 
4. To learn to be as creative as possible. 

1. To understand concepts related to frame and 
aspect ratio 
2. To understand the types under composition 
3. To understand in detail about viewpoints and 

perspectives along with types. 

1. To learn about electronic format 

2. To learn about pixels and its values and 
megapixel 
3. To understand various types of files saved and 
limitations of RAW format 

Course Outcomes 

ANDHJA 

2. C02- To help the learner 
understand that media 
photography is a language of 
visual communication and 

beyond just point and shoot fun 
moments. 

CO3- To practice how a picture 
speaks thousand words by 
enlightening the learner on 
how. 

C04- To develop the base of 
visualization among learners in 
using pictures in practical 
projccts. 
COS- To help learners work on 
a given theme of the subject 
into making relevant pictures 
or photo features. 
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Faculty Name - Mr. Mukesh Verma 

Progran: Bachelors of Arts in Multimedia & Mass Communication 

Course: Computers & Multinmedia-I 

SYBAMMC SEM-III 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit Outcomes 

1. Learning Introduction to Photoshop Image editing theory 
Bitmaps v/s Vectors When to use Photoshop and when to 
use drawing tools. 

2. Understanding the Photoshop Workspace, The tools, 
Toolbox controls Property bar, Options bar. Floating 
palettes. 

3. Learning and working with images Image mode, Image 
size, canvas size Image resolution, size and resampling. 

4. learning Image Editing Levels, Curves, Contrast 
adjustment, Color adjustment Photo filters. 

5. Understanding and Working with Text layer, Character 
palate, Paragraph palate Text resizing. Text color, Text 
attributes Working on simple projcct/ one page design. 

1. Understanding the Introduction to CorelDraw. CorelDraw 
Interface, Tool Box, Importing files in CorelDraw, 
Different file formats. 

2. Learning to Using text Artistic and paragraph text, 
Formatting Text, Embedding Objects into text, Wrapping 
Text around Object, Linking Text to Objects Text C2C. 

3. Understanding the Exploring tools Basic shapes: Cut, 
Erase, Combinc, shaping tool: Nodes, Handles, Corners 
Convert to Curves: Reshaping. Creating figures, Logos. 

4. Learning how to Applying effects Power of Blends, 
Distortion and contour Effects, Envelopes, Lens effects, 
Transparency, Creating Depth Effects and Power Clips. 

5. Understanding the Exporting in CorelDraw Exporting, 
Types of export, Exporting for other software. 

1. Understanding of Introduction to QuarkXPress List the 
menus, List the tools, Benefits of using Quark, Application 
of Quark. 

2. Learning to Text Edits in Quark Format of text, Purpose of 
text selection, Aligning text in different design formats, 
Text alignment with embedded images. 

3. Learning how to Use palettes Using palettes for different 
types of publications made in quark, Magazine in quark, 

EOFS 
ANCHERI(EAST) 

Course Outcomes 

Col- To equip the 
students with an 

understanding of industry 
knowledge required to 
make a career in the field 

of print and Advertising, 
Digital Marketing, 
Television media, Film 
etc. 
CO2- To train them with 
the software knowledge 
required in the 
above-mentioned 

Industries. 
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Unit-IV 

Unit-V 

Newspapcr in quark. 
4. Understanding the Color correction in quark Embedding 

images in proper formats, Color correction on the inmages, 
Adjusting according to the color tone of the publication. 

5. Lcarning how to Export files Types of files, Exporting for 
different publications/templates, Newspaper, magazinc, 
etc. 

1. Understanding of Introduction to editing importance, 
Great editing examples, Editing for different formats 
(film/ad/news.) 

2. Learning How premiere helps in editing, Understanding 
the toolbar, importing files, Experimenting with video and 
audio layers, Basics of cditing (cut/layers/different 
windows.) 

3. Understanding file formats Understanding different file 
formats (AVIMPEGIMOV/H264), Importing raw footage 
for edits, performing video checks while editing. 

4. Learning how to Use color grading What is color grading. 
Examples of color grading. using filters and presents in 
color mixing, Applying presents on layers for cditing. 

5. Learning to Export and rendering Exporting in different 
formats, choosing right formats for exposing, managing 
quality while exporting, Rendering and maintaining file 
format, Improving quality and time to render techniques. 

1. Learning the Introduction to Digital Audio Sound basics, 
Audio band pitch volume Understanding Digital audio 
Sampling, bit rate. 

2. Understanding the Concept of Dolby Digital Mono, Stereo, 
Quadraphonic Surround sound, 5.1 Channel, Subwoofer 
Difference in Dolby Digital and DTS, More about DTS 
Three-way sound speaker. 

3. Understanding the Sound Recording Equipment Microphone 
and Types of microphones Preamps, Power amps, Sound card 
Input from audio sources, Extract audio from CD Different 
audio saving formats Wave, WMA, CDA, MP3 Digital 
Computer software. 

4. Learning and Working with Sound Workspace, play bar, 
timeline, Transport toolbar Working with audio file Basic 
editing, cut/copy/paste, paste special Using Markers, Regions 
and Commands Sound processing techniques Channel 
converter, Bit depth converter. 

5. Understanding the Advanced Sound Processing Delay, Echo, 
Reverb, Chorus Mixing sounds Noise gating. Expansion, 
changing pitch and Time duration Soundtrack output Create 
your audio CD and mark chapters. 

ANDHIAT 
MU 69. 
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SHETH L.U.J. & SIR M.V. COLLEGE OF ARTS, SCIENCE & COMMERCE 
DR. S. RADHAKRISHNAN MARG, ANDHERI (E), MUMBAI � 400 069 

Faculty Name - Ms. Namrata Singh 

Unit No. & 

Program: Bachelors of Arts in Multinnedia & Mass Communication 

Course: Radio Program Production-II 

Name 

Unit-I 

Unit-II 

Unit-III 

LAXMI CHARITABLE TRUST'S 

Unit-IV 

Unit and Course Outcome A.Y 2023-2024 

Unit-V 

SYBAMMC SEM-IV 

Unit Outcomes 

1. To study various Interview styles. 
2. To study about different Radio formats. 
3. To learn techniques for ending a radio 
program. 

of art 

1. To understand different Base Stations. 

2. To learn structure of commentary as the state 

3. To understand the beginning of sports 
broadcasting 
4. To learn different types of Commentary. 

1. To study the evolution of the Internet. 
2. To understand the working of Social 
Networking. 
3. To briefly understand the making & working 
of Radio podcasting 

1. To understand how-to pick-up subjects for the 
phone-in programs. 
2. To learn the reasons to take live calls. 

1. To understand the subsistence of Copyright. 
2. To understand the difference between 
commercials vs. Non-commercial radio 

3. To learn the tips to mastering Radio voice. 

ANDHERY 

Course Outcomes 

COI. To give learners basic 
knowledge of radio/audio 
production theory. 
techniques, and aestheties 
via practical experience in 
the writing and production 
of several program formats. 
CO2. To make them 
familiar with the art of 

audio recording. cditing. 
mixing, and aural 
storytelling techniques. 
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Faculty Name - Ms. Namrata Singh 

Program: Bachelors of Arts in Multimedia & Mass Communication 
Course: Writing & Editing for Media 

SYBAMMC SEM-IV 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

1. To learn the art and basic tools of writing. 
2. To study the clements of News stories. 

Unit Outcomes 

craft the story. 
3. To learn the types of Feature stories and how to fit various media platforms. 

4. To study different writing style guides 

media. 

2. To study about the different seripting formats. 
3. To learn the Rundown sheet for Radio program 

4. To lcarn the tips and techniques to write the 
television commercial 

1. To study how to write seripts for the Broadcasttechniques. 

1. To study the difference between newspaper 
writing and writing for the web. 
2. To learn about Digital Convergence and 
audience engagement 
3. To learn how to write blogs and essentials of 

blogging 
1. To learn how to edit a copy. 
2. To study the principles of good news editing. 
3. To learn the general tips for proofing and 
editing. 

ANDH 

Course Outeomes 

MUN 

COL. Provide the ability to 
understand writing styles that 

cENCE & O 

CO2. It would help the 
learner acquire intormation 
gathering skills and 

CO3. On completion of this 
course, students will be able 
to understand similarities and 
differences in writing for all 
forms of media including the 
internet and digital. 
CO4. The learner will gather 
knowledge of different news 
and copy formats along with 
appropriate style-sheets and 
layout. 
COS. The learner will imbibe 

the importance of writing 
clearly. precisely, and 
accurately for different types 
of audiences 
CO6. Provide basic 

proficiency in proof-reading 
and editing. 
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Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Media, Laws & Ethics 

SYBAMMC SEM-IV 

Unit No. & 
Name 

Unit-I: 

Unit-II: 

Unit-III: 

Unit-IV: 

Unit-V: 

Unit Outcomes 

1. To learn about prcamble and constitution 

2. To understand about various freedoms like 

specch and expression 
3. To develop a sense of social responsibility 

towards society by understanding they theory 
4. To lcarn social media and its relatcd 
concepts in detail 

1. To know about Press Council of India 

2. Introducing TRAI to students to understand 
the telecommunication industry 
3. Understanding about various regulatory 
bodies related to media and their functions 

1. To know importance related to IPR 
2. To learn defamation and it laws in India 

3. To know and understand what is contempt 

of court and its punishments 
4. To know prohibition of Drugs and magical 
Remedies advertisements under act. 

1. To know and learn about privacy and its 
conflict to RTI 

2. To discuss and learn about women in 

current situation and trends and Indecency 
Representation on Women's Act 

3. To understand about various organizations 
laid by Media bodies underlying certain laws, 
sections, and its functions. 

1. To understand role and concepts related to 

ethics 
2.The ethical responsibility as a journalist and 
conflict of interest 
3.To widening knowledge about stereotypes 
and its applications on various categories of 
human and according to agecoLLEGE 

ANDHER) 

Course Outcomes 

COI- To provide the learners 

with an understanding of 
laws that impact the media. 
C02- To sensitize them 

towards the social and ethical 

responsibility of the media. 
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Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Mass Media Research 

SYBAMIMC SEM-IV 

Unit No. & 
Name 

Unit-I: 

Unit-II: 

Unit-III: 

Unit-IV: 

Unit-V: 

Unit-VI: 

Unit Outcomes 

1. To introduce students to research and the nced 
for research in society. 
2. Understanding about rescarch process in detail 
3. Understanding various types of rescarch and 
learning about hypotheses and its use in research. 

1. To learn about research design and its 
importance in carrying out rescarch. 
2. The questions to be solved while preparing an 

outline of the research or thesis. 
3. The types of research design. 

1. To learn various data collection methods 
2. To learn about literature of review 
3. To know about measurement techniques, 
tabulation, and Research Format. 

1.To understand about Content analysis and its uses 
2.To learn steps in content analysis 
3.To understand the limitations of content analysis 
in detail 

1. Learning about the various applications of 
Research in Mass Media 
2. To learn about the effect of media on people. 
3. To find solutions to media-related questions. 

1. To learn about codes of signs, symbols and 
actions and communicate the same with all masses 
Study of signs "Semiotics" 
2. The importance of semiotics 
3. Understanding relation of semiotics and media 

COLEGE 

Course Outcomes 

COI- To introduce students 
to debates in Research 
approaches and equip them 
with tools 
to carry on research 
CO2- To understand the 
scope and techniques of 
media research, their utility 
and 
limitations 
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Faculty Name - Ms. Charmy Shah 

Program: Bachelors of Arts in Multimedia & Mass Communication 

Course: Film Communication-1l| 

SYBAIMC SEM-IV 

Unit No., & 
Name 

Unit-1: 

Unit-2: 

Unit-3: 

Unit-4: 

Unit-5: 

Unit Outcomes 

L. To learn about various regional cinema and its 
contributions to the industry 
2. To know about social issues, topics and how films 

evolved by contributions of individuals. 
3. To know famous personalitics and their journey in 
the industry personal and professional both. 

1. To understand the famous popular Hindi 
Commercial films 

2. To get i-depth knowledge of how cinema has 
evolved tfrom past to present with movie names. . 
3. To lcarn about various economic aspects of cinema 
along with the genres. 

4. To learn about OTT platforms. 

1. To learn the process from Film production to Film 
Exhibition 
2. To learn the stages of Film Making in brief 

of movies through various techniques. 

L. Understand about contemporary era of filmmakngmass communication 
2. The conversion from celluloid to Digital cinema 
3. To learn how people adapteda convergence in 
viewing culture of cinema 

4. To grow the industry with more competition and 
crcative skills. 

1. To learn about institutions and Trade associations 
for Films and its history to present the situation. 
2. To learn about film festivals and major film 
festivals in India and Abroad. 

Course Outcomes 

3. To learn about Film awards and its nature, various 
awards are recognized in India and Abroad. 

CO-1 Outline the 

ANDHEY 

cinena from different 
regions and 
understand the 
process of 

filmmaking. 
CO-2 Understand the 
contribution of 

3. To learn the concepts in detail related to exhibitionmeaningful film. 

cinema in society. 
CO-3 Apply various 
technical and 

grammatical rules to 
filmmaking. CO-4 
Debate the use of 

in filmmaking and its 
marketing. 
CO-5 Evaluate the 
economic aspects of 
film. 

CO-6 Propose a new 
script for a 
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Faculty Name - Mr. Mukesh Verma 

Program: Bachclors of Arts in Multimedia& Mass Communication 
Course: Computers& Multimedia-| 

SYBAMMC SEM-IV 

Unit No. 
& Name 

Unit-I 

Unit-II 

Unit-III 

Unit Outcomes 

1. To learn Tools of Photoshop. 
2. Understand effects Sharpen, Blur, Eyedropper and color 

pick filter. 
3. Learning to change image background, Layer Masking 
and gradient. 
4. Learning Blends modes and advanced blending options. 
5. Students learn text cditing and its selection. 
6. Learning to create a professional design using all tools. 
1. Leaming to Adobe Ilustrator lllustrator Interface, Tool 
Box, Panels and Bars Importing files in illustrator, Diflerent 

file fornmats. 
2. Learning text Artistic and paragraph text. Formatting 
Text, Embedding Objects into text, Wrapping Text around 

Object, Linking Text to Objects. 
3. Understanding to Create Simple designs Text based logo 

replication, Shape based logo replica, Creating new 
symbols, Fill color, Outline color, Weight and opacity. 
4. Understanding to Apply effects Power of Blends, 

Distortion and contour Effects, Envelopes, Lens effects, 
Transparency, Creating Depth Effects and Power Clips. 
5. Lcarning to Export in lustrator Exporting, Types of 
cxport, Exporting for other softwares. 

1. Understand to Adobe In Design List the menus, List the 
tools, Palates Benefits of using In Design, Application of In 
Design 
2. Learning Text Edits in InDesign Format of text, Character 
and Paragraph Bars Purpose of text selection, Aligning text 
in different design formats, Text alignment with embedded 
Images 

3. Learning Using palettes for different types of publications 
made in InDesign, Magazine in InDesign, Paragraph styles 
Newspaper in InDesign, Paragraphs type palate, Text wrap 
palate. 

V. 

CO 

eGE OF 

ANDHGY EASG 

Course Outeomes 

COL: To help learners 
be media industry 

ready. This will help 
learners to be aware of 
the 

minimum requirement 
of the software when 
stepping in the industry. 

CO2: To introduce the 
media soft wares to 
make the learner 
understand what g0es 
behind tlhe 
scene and help them 
choose their stream. 

CO3: To prepare 
learners skilled enough 
for independence during 
project papers in TY 
sem. VI. 

CO4: To help learners 
work on small scale 
projects during the 
academic period. 
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Unit-IV 

Unit-V 

4.Lcarning Colour correction in InDesign Embedding 
images in proper fotmats, Colour corection on the images, 
Adjusting according to the color tone of the publication. 

5. Learning to Export files Types of files, Exporting for 
different publications templates, Newspaper, magazinc, etc. 
1.Understanding Introduction to cditing Editing importance. 
Great editing examples, Editing for different formats 
(film ad news) 
2. Understand1ng the toolbar, Importing files, Experimenting 
with video and audio lay ers, Basics of editing 
(cutlavers different windows) 
3. Understanding the Right application of various file 
formats Understanding different file formats 
(AVI MPEG MOV H264, cte.) Importing raw footage for 
cdits, Pertorming video checks while cditing Using inbuilt 
transitions, 
4. Learning Using color grading What is color grading. 
Examples of color grading. Using filters and presents in 
color mixing. Applying presents on layers for editing. 
5. Lcarning Exporting and rendering Exporting in different 

formats. Choosing right formats for exposing, Managing 
quality while exporting, Rendering and maintaining file 
format, Improving quality and time to render techniques. 

1. Understanding the Introduction to Dreamweaver 
Workspace overview Document toolbar, Document window, 
Panel groups, Files pane, Property inspector, Tag selector 
Defining website in Dreamweaver. 
2. Learning and Working with DW Creating Dreamweaver 

template Page layout in DW CSS layouts: advantages and 
disadvantages Creating HTML pages, Insert content and 
form Creating Forms in DW. 
3. Understanding to Linking pages Using DW to accomplish 

basic web page development, Page properties Title, 
Background image, BGcolor, Text color, Links. 
4. learning for Using Tables Cell padding, cell spacing, 
Border Table basics: Colour BG in cell, Invisible tables, 
Changing span, Making image into clickable link. 
5.Understanding to Typo in DW Changing Font typefaces, 
size, style, colors Text to hyperlink. 

ANDHS 
MUN-60. 
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SHETH L.U.J. & SIR M.V. COLLEGE OF ARTS, SCIENCE & COMMERCE 
DR. S. RADHAKRISHNAN MARG, ANDHERI (E), MUMBAI� 400 069 

Unit and Course Outcome A.Y 2023-2024 

Faculty Name- Mrs. Manisha Sayani 

Program: Bachelor's of Arts in Multi Media and Mass Communication: 

Course: Brand Building 

TYBAMMC SEM-V 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit-VI 

LAXMI CHARITABLE TRUST'S 

Unit-VII 

Unit-VIII 

Unit-IX 

Unit Outeomes 

. To learn and understand brand and its related concepts 
2. To study importance of branding and its process 
3. To distinguish between a brand and a product. 

1. To understand the concept of brand identity. 
2. to learn to connect with brands and natch personality. 
3. To cducate students about various CSRs from brands 

1. To understand the concept of positioning and its various 
types 
2. To learn about benefits from brands and its attributes 

1. To understand the brand leveraging and its concepts 
2. to learn about benefits and various brand related concepts 

1.To understand in detail strategies and equity at various level 
2. To clear the concepts of branding strategy 
1.To understand various models and theories 
2. To create brand awareness and brand loyalty models clear 

1.To learn about coordination and corporate image in detail 
2. learning about branding and it uses in various areas of 
lifestyle 

1. To understand about global brands 
2. To enhance leadership in positioning and Globalization 

1. To enhance corporate image building 
2. To learn and compare advertising and corporate image 

ANDH 
ECE O 

Course Outcomes 

CO1- To understand 
the awareness and 

growing importance 
of brand building 
CO2- To know how 
to build., sustain and 
grow brands 
CO3- To know the 
various new ways 
of building brands. 
CO4- To know 
about the global 
perspective of brand 

building. 
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Unit-N 

U'nit-NI 

Unit-XII 

1. To understand importance of CSR and its roles 

Faculty Name - Mrs. Manisha Sayani 

Unit-I 

2. To learn about CSR and advertising pertormed by brands 

Program: Bachelor's of Arts in Multi Media and Mass Communication: 

Unit-II 

1. To learn about factors for conception 

Course: Consumer Behavior 

Unit-III 

2. To know about stages of growth and case studics 

TYBAMMC SEM-\ 

Unit-IV 

1. Understanding the various sectors for branding 

Unit No. & Name 

Unit-V 

Unit Outcomes 

1. To study the componcnts of consumcr behavior. 
2. To study consumer behavior and digital world 
3. To study VALS in detail 
4. To study the importance of persuasion. 
I. To study the types of motivation and its related 
theories. 
2. To study the attitude and multi attitudes 
3. To study personality and its traits along with 

consumer behavior 

1. To learn behavioral and classical theories 
2. To learn cognitive learning and its use in 
consumer behavior 

1. To study the family and consumer behavior 
consumption 
2. To learn changing core values and Indian culture 
3. To learn determinants of consumer behavior 

1. To study the characteristics of opinion leaders. 
2. To study the process and models of consumer 

decisions. 

4. To study the application of theories in marketingmarketing and 
and self-concepts. 

3. To study the adoption process. 

AOA 

Course Outcomes 

MU9. 

CO1-To understand 
the sociological and 
psychological 
perspective of 
consumer behavior. 
CO2- To introduce 
students to the 

complexitics of 
consumer behavior, its 
importance in 

advertising. 
CO3- To sensitize 
students to the 

changing trends in 
consumer behavior. 
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Faculty Name -Mrs. Manisha Sayani 

Program: Bachelor's of Arts in Multi Media and Mass Communication: 
Course: Agency Management 
TYBAMMC SEM-V 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit-VI 

Unit-VII 

Unit Outcomes 

1. To learn about advertising agencies and its 
functions 
2. To understand about different types of ad 
agencies 

agency 
2. To understand in depth the account planning 
proccss 

1. To learn about global advertising and 
marketing 

1. To learn about the role of account planner in ad| for devcloping an 

2. To learn to analysis about foreign countries 
and its usage in global advertising and marketing 
1. To understand about social marketing and its 
concept 
2. To understand the difficulties in social 

marketing 
3. The effects of social marketing 
1. To learn about advertising and its impact on 
children and various audiences 
2. To educate students about Controversial ads 
and gender biases 
3. To learn about advertising and compare it with 
the economy. 

1. To learn about various types of advertising 
2. to learn the scope of advertising for various 
audiences. 

1. To explore the world of internet and digital 
marketing 

Course Outcomes 

2. To learn the swift of offline to online 

marketing 

COI- To acquaint the 
students with concepts, 
techniques and give 
experience in the 
application of concepts 

cffective advertising 
campaign. 
CO2- How an ad agency 
works and what 
opportunities exist. 
CO3- To familiarize 
students with the different 

aspects of running an ad 
agency 
CO4- To inculcate 
competencies thereby 
enabling to undertake 
professional work with 
the advertising industry. 
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Faculty Name - Ms. Namrata Singh 

Program: Bachelor's of Arts in Multi Media and Mass Communication: 

Course: CopyWriting 
TYBAMMC SEM-V 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III| 

Unit-IV 

Unit-V 

Unit-VI 

Unit-VII 

Unit-VIII 

Unit-IX 

Unit Outeomes 

1. To understand the role and importance of 
copywriting. 
2. Various responsibility of a copywriter 

I. Developing critical thinking for learning 
creative writing. 
2. Understanding the psychology of the brain 
and its role in developing the skills for writing, 

1. Learning idea generation techniques through 
various prompts which helps in structuring the 
content. 

1. To understand in successfully adding the 
same emotions and contextual relevance in the 
new language as the original source. 

1. Learning about the structure and formats of 
the briefs. 

2. Understanding the client brief for proper 
execution of the content. 

1. How to write appealing content by 
considering various elements and through the 
art of storytelling. 

1. Learning to write copy for various 
advertising and marketing media. 
2. To add various elements to balance a copy 

and convey the marketing message. 

1. To explore and learn by real time examples 
of campaigns by various agencies. 
2. To understand various appeals and tone of 

voice 

1. To learn writing the copy for personal 
medium and mass medium. 

COLLEG: 

ANDHEDST) MUMIA-G9. 

Course Outcomes 

CO1- To familiarize the 

students with the concept of 
copywriting as selling 
through writing 
CO2- To learn the process of 
creating original, strategic, 
compclling copy for various 
mediums. 
CO3- To train students to 

generate, develop and express 
ideas effectively 
CO4- To learn the 
rudimentary tcchniques of 
advertising - headline and 
body copywriting, the 
cconomy of words and 
thought peculiar to this type 
of writing, and the necessity 
of creative thinking in written 
expression. 
CO5- In an ad agency, as a 
copywriter, one cannot just 
be creative and express self' 
here one is in a 'creative 
professional', and have to be 
able to use the power of 
creativity for a commercialV 
business reason- as someone 

is paying you to get a 
problem solved, using your 
creativity. 
CO^-There are two basic 
disciplines through which we 
make our communication 
verbal / written and visual, 
and both need different skill 
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Unit- X 

Unit- XI 

Unit-XII 

Unit-XIII 

1. Understanding the thought process of 
different categories of audiences. 
2. Learning to persuade the audience through 
the copy. 

1. Understanding the copy writing aspects for 
offline and onlinc platforms 

1. Understanding various writing appeals to 
connect a chord with the specific audicnce 

through storytelling. 

1. Evaluating the writings by understanding the 
reach of the advertising message. 
2. Learning about campaign objectives. 
3. Learning the final output of an advertising 

copy. 

ANDHERN 

sets to master them. The 
structure of the syllabus is 
designed to hone the 
necessary skills required for 
these two diverse disciplines. 
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Faculty Name- Ms. Charmy S. Shah 

Program: Bachclor's of Arts in Multi Media and Mass Communication: 

Course: Advertising and Marketing Research 
IVBAMMC SEM-V 

Unit No. & 
Name 

Unit 

Unit-| 

Unit-ll| 

Unit-I\ 

Unit-y 

Unit-VI 

Unit-VI 

Unit-VII 

Unit-IX 

Unit-X 

Unit Outcomes 

1. To learn about Research 
2. To learn the fundamentals of Rescarch 
3. Aims and objectives rescarch 

1. To learn about rescarch design and its concepts 
2. To learn the types of rescarch 

1. To understand the importance of questionnaire in rescarch 
2. To learn the techniqucs for qualitative rescarch 
3. To learn the measuring scale for quantitative using 

attitudes 

1. To lcarn the meaning of sample and sampling 
2. To understand the process and methods of sampling 

3. To lean the types of sampling and its application 
1. To learn preparing sheets and how to process the data 
2. To learn statistical software and understand its 
applications for analysis 

1. To understand the methods used for data collection 
2. To learn and understand how interpretation is done for 
results and analysis presented via pie charts, histogram and 
SO on. 

1. To learn about data and its interpretation 
2. To learn various analysis tools 

1. To understand the prospects of research reports 
2. To understand in depth how to write and state the 
hypothesis along with other research components 

1. To learn about advertising rescarch 
2. To learn the various techniques used by the researcher 
3. To understand each psychological rating scales in depth 

and audiences. 

1. To learn research and its marketing objectives and types 

ANDNENAST) MUNA. 

Course Outcomes 

CO[-The coursc is 
designed to indicate 
the analytical 
abilities and rescarch 

skills anong the 
students. 
CO2- To understand 

rescarch 
methodologies 

Qualitative vs 
Quantitative 
CO3- To discuss the 
foundation of 
Rescarch and 
audience analysis 
that is imperative to 
successful 

advertising. 
CO4- To understand 

the scope and 
techniques of 
Advertising and 
Marketing research, 
and their utility. 
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Faculty Name - Ms. Charmy S. Shah 

Program: Bachelor's of Arts in Multimedia and Mass Communication: 

Course: Social Media Marketing 

TYBAMMC SEM-V 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit-VI 

Unit-VII 

Unit-VIII 

Unit Outcomes 

1. To learn about the swift of online and offline 

marketing 
2. To understand the advantages and disadvantages 
e- business 

3. To understand the various types of digital marketing 

1. To learn about the importance and related myths to 
social media and marketing 
2. To learn the importance of content and how to 

strategize it 

1. To learn in detail social marketing and get explore to 

know about planning done for marketing 

3. To learn the various online platforms and its concepts graduates meet the demands of a 

2. To understand the importance of Campaigns and 

how to manage campaigns across various platforms 

3. To learn about blogs and online opportunities via 

blogging 
1. To study different ways through which research 
samples are collected. 
2. To learn methods of sampling. 

1. To understand the basic idea on data collection. 

2. Understanding the types of data collection. 

1. Learning Basic format of research report writing. 

1. Learning about advertising research in detail. 

2. To study different other types of copy testing. 
3. Learning various other steps in pre-testing. 

|4. Briefly understanding the concept of Neuroscience 
and its applications. 

1. Learning different marketing processes in detail. 

Course Outcomes 

ANDHER 
MUME9. 

CO1- Students learn real world 

skills from leading designers, 
artists, and entrepreneurs 

CO2- Thc primary goal is to 
create problem solvers who strike 

a balance between traditional art 

and technology, and between 
individual vision and teamwork. 

CO3- With a fundamental 

understanding of digital tools and 
their creative applications, 

diverse and expanding job 
market in visual storytelling 
CO4- Identify and apply 
strategies to improve and succeed 

no matter what their initial skills. 

COs- Solve problems and learn 
from creative risks by using 
people skills, design principles, 
and processes. 
CO6- Build a strong foundation 
in all aspects of design and 
production for storytelling in 

motion. 

CO7- Use inspiration in fields 

outside of digital media such as 
poetry, science, music, 
astronomy, history, dance and 

more. 
CO8- Develop a professional 
commitment to their field, their 
work, and themselves; preparing 
them to be members and leaders 

in their profession, as well as 
learning how to act both as 
individuals and as team members 

to support the wholc. 
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SHETH L.U.J. & SIRM.V. COLLEGE OF ARTS. SCIENCE & COMMERCE 

DR. S. RADHAKRISHNAN MARG, ANDHERI (E), MUMBAI- 400 069 

Faculty Name - Mrs. Manisha Sayani 

Program: Bachelor's of Arts in Multimedia and Mass Comnmunication: 

Course: Retailing & Merchandising 

TYBAMMC SEM-VI 

Unit No. & 
Name 

LAXMI CHARITABLE TRUST'S 

Unit-I 

Unit and Course Outcome A.Y 2023-2024 

Unit-lI 

Unit-III 

Unit-IV 

Unit Outcomes 

I. To study the basics & functioning of Retailing. CO1-To farmiliarize the 

2. To study through casc study on Multi-Channelstudents with retail 

Retailing. 
3. To understand the meaning & concept of 
Merchandising. 
4. To understand Retail pricing in detail. 

1. To study the objectives of Retail 
communication. 
2. To study the tips for attractive retail graphic 
design. 
3. To understand the retail ERP system. 

1. To learn the advantages and disadvantages of 
merchandising. 
2. To study the process of Merchandising. 
3. To study the components of Assortment 
Strategies. 
4. To study the importance of visual 
merchandising. 
5. To study the emergence of retail planograms. 
6. To study the advantages and disadvantages of 
specialty stores. 

1. To study the objective of visual 
merchandising. 
2. To study the types of Non store retail 
merchandising. 

LU 

Course Outcomes 

ANDIHN MAST 

management concepts and 

operations. 
CO2- To explain the 
understanding of retail 
managemnent and types of 
retailers. 
CO3- To discuss an 
understanding of retail 
management terminology 
including merchandize 
management, store 
management and retail 

strategy. 
CO4- To acquaint the 
students with legal and 
ethical aspects of retail 
management. 
COS- To create awareness 
about emerging trends in 
retail management. 
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Faculty Name - Mrs. Manisha Sayani 

Program: Bachelor's of Arts in Multimedia and Mass Comnmunication: 
Course: Brand Management 

TYBAMMC SEM-VI 

Unit No. & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

I. To understand the meaning of brand 
and its related concepts 

Unit Outcomes 

2. To understand various models 
To understand brand positioning and 

importance along with related concepts 

1. To make students understand the brand 
and its criteria for bcing chosen. 
2. To learn about personalizing marketing 
3. To explore about various marketing 
marketing aspects, channels and strategies 

1. To make students learn about all 
necessary concepts related to brand equity 
2. To teach about brand personality and its 
values 

3. To learn about various quantitative 
research techniques in detail 

1. To study about brand performances 
and the global branding strategies 
management 
2. To cultivate the sense of 

SO On 

communication as brands do through 
online promotions, loyalty programs and 

8 

COI- To understand the 
awareneSs and growing 
mportance of brand 

itsmanagement. 

ANDHEREAn MUN69. 

Course Outcomes 

CO2. To know how to build, 
sustain and grow brands 
CO3. To know thc various 

sources of brand equity. 
CO4. To know about the 
global perspective of brand 
management 
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Faculty Name -Ms. Charmy Shah 

Program: Bachelor's of Arts in Multimedia and Mass Communication: 

Course: Digital Media 

TYBAMMC SEM-VI 

Unit No. & 
Name 

Lnit-l 

Unit-1| 

Unit-IlI 

Unit-IV 

Unit-\ 

Unit-VI 

Unit-VII 

Unit-VIII 

Unit-IX 

Unit Outeomes 

1. lntroduction to Digital meda and its key concepts 
2 To learn about its evolution and principles. 
3. To differ traditional media and digital media. 

1. To understand SEO (On-page and Off- page) in detail 
2. Importance of wcbsites and keywords 
3. To study the algorithms and its mechanisms. 

1. To study how Google Ads & SEM works for Advertising & 

Markcting. 

1. To introduce students to the social world and medium of 

communication. 

2. Learning various platforms of social media and its tools used in 

evaluating campaigns analysis. 
3. To understand blogging and create blogs, as a tool for 
communication to the online audiences. 

1. To introduce students to online marketing channels. 

2. To understand Google Adwords and PPC (Pay pcr Click) 

3. Understanding web analytics and its tools. 

1. To introduce students to websites along with its concepts and how it 

helps businesses to get business. 
2. To explain in detail the features of a website. 
3. HTML & HTTP 

1. To study the difference between the owned, paid and earned media. 

2. Understand in detail about Affiliate marketing. 

3. To Learn the buying process for Online platforms. 

1. To create appropriate content for utilization on the internet. 

|2. Learning skills and qualities required for content writing on various 

online sites, applications and websites. 

1. To learn about cyber laws 

2. Case studies related to each law so as to better understand the real 

world. 

3. Ethics in Digital Media. 

ANDHERITAST) 
MUME 

Course 
Outcomes 

COI-Understand 
digital marketing 
platform 
CO2- Understand 
the key goals and 
stages of digital 
campaigns 
CO3- Understand 
the of use key 
digital marketing 
tools 
CO4- Learn to 

develop digital 
marketing plans 
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Faculty Name - Ms, Nanrata Singh 

Program: Bachelor's of Arts in Multimedia and Mass Comnunication: 

Course: Media Planning & Buying 

TYBAMMC SEM-VI 

Unit No. & 
Name 

Unit-l 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit-VI 

Unit-VII 

Unit-VIII 

Unit-IX 

Unit- X 

Unit Outcomes 

1. Lcarning the concepts of Media planning. 
2. Key role of a Media planner. 

1. To study the negotiation skills for proper buying of 
2. To study the various laws for learning consumers 
perspective in making a purchase. 

1. To learn the step by step process for selection of media. 
2. Understanding different strategies taken for an effective 
sclection of media. 

1. To understand the reasons behind selection of media 
vehicles. 

1. Calculating the revenue expenditure spent on each media 
cycle and execution of the budget on the right media. 

1. Understanding the individual reach of media through 
various measurement bodies. 

1. Learning about various media and different mediums for 

advertising. 
2. Understanding the pros and cons of cach medium. 

1. To learn how to buy media space for traditional medias 

1. Learning about the IMC and its tools. 

media.CO2- To understand 

2. To study innovative ways for advertising and marketing of 

the product. 

1. To study the difference between the owned, paid and 
earned media. 
2. Understand in detail about Affiliate marketing. 
3. To Learn the buying process for Online platforms. 
4. To study about online platforms and available spaces used 
for advertising. 
5. Understanding various advertising formats with respect to 
social meia and video advertising. 

AN 

Course Outcomes 

COI- To develop 
knowledge of various 
characteristics of nedia. 

proccdures, 
requirements, and 
techniques of media 
planning and 
buying. 
CO3- To lcarn the 

various mcdia mix and 
its implementation 
CO4- To understand 

budget allocation for a 
Media plan 
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Faculty Name - Mrs. Manisha Sayani 

Program: Bachelor's of Arts in Multimedia and Mass Communication: 

Course: Advertising Design 

TYBAMMC SEM-VI 

Unit No, & 
Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit-V 

Unit Outcomes 

1. To study about the agency and its departments 
who handle an advertising campaign of a brand. 
2. To study about the production stage of the 
campaign. 
3. To study the idea generation process for any 

creative. 

1. To learn about the clements of designing. 
2. To study the Gestalt principle which helps to 
create perspective through designs. 
1. Understanding different fonts and typefaces of 

an ad-copy. 
2. Lcarning meaning and tone form the 
typography. 
1. To study the focal point of an advertising and 
using this idea in making the creatives. 

1. To learn how negative space in a figure-ground 
is creative and gives new shapes and vision and 
adding nmeaning to the brand. 
2. Learning about the types of layout used in 
creating copies. 
3. Understanding the process of creating layouts. 

1. To learn the shapes and symbols from our 
surroundings. 
2. To study the effects and beauty of colors from 
nature and use it in the creative. 

1. To study different types of logos and its 
meaning. 
2. To learn the alignment of the elements of an 
ad-copy to make it persuasive for the target 
audience. 

ANDH 

SHS 

Course Outcomes 

COJ-To make students 
understand the process of 

planning & production of 
advertiscment 
CO2- To highlight the 
importance of visual 
communication 
CO3- To provide practical 
training in the field of 
advertising 
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Faculty Name - Mrs. Manislha Sayani 

Program: Bachelor's of Arts in Multimedia and Mass Communication: 

Course: Advertising & Sales Promotion 

TYBAMIMC SEM-VI 

Unit No. & 

Name 

Unit-I 

Unit-II 

Unit-III 

Unit-IV 

Unit Outcomes 

1. To understand the process of sales 
promotion. 
2. To understand the increascd sales 
promotion activities. 
3. To learn in detail the Theories of sales 

promotion. 

1. To study the types of consumer 
oriented sales promotion. 
2. To study about cooperative advertising. 
3. To study the objectives & types of 
sales force promotions. 

1. To study and analyze sales promotion 
campaigns through various contemporary 
case studies. 

1. To understand how to retain consumers 

through value-added promotions. 
2. To learn how to design a sales 
promotion campaign. 
3. To study in detail about the budget 
allocation for the promotion. 
4. To study about the sales promotion 

traps. 

ANDHERAsn ]! 

Course Qutcomes 

CO1- Students should be able 

to demonstrate a thorough 
understanding of the major 
sales promotion concepts. 
CO2- Use a framework to 
make effective sales 
promotion decisions. 

CO3- Adopt the necessary 
skills and point of view of an 

cffective sales promotion 
Campaign. 
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