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Methodology 

LAXMI CHARITABLE TRUST'S 

Experiential 

Learning 

Collaborative 
Learning 

Activity 
1. Interactive sessions with experts| Online webinars were 

2. Internships and Fellowship 

3. Research activities 

Learning through presentations, 
videos, films, and other teaching 

aids. 

AND 

Description 

EAST) 

organized with an expert to 
learn about Digital Marketing 
and Digital Media. To deeply 
understand the related 
concepts, importance and 
career opportunities as the 

industry is rapidly growing. 
Students are motivated and 

encouraged to join 
internships programs as a 
part of their academics in 
their TY Semester VI, in the 
field of digital marketing, 
as they have been Google 
Certified through Digital 
Marketing Add-on courses 
run in the college premise 
itself. 

Students were guided on 
one to one basis, to come 
up with their research topics 
and were motivated to learn 
and boost their capabilities 
in finding something 
innovative through a series 
of systematic processes. 

It is in almost all the subjects 
across all the years the 
teachers use the technique 
beyond just oral or 
blackboard teaching. Using 
the ICT helps students better 
understand the concepts. 
Students are also given an 
opportunity to present 
presentations either 
individually or in groups 



using 
ICT 
tools. 

Individual 
students 
also m

ake 

audio 

links 
for 

Radio 

show
s 

&
 

Podcasts 

using 

softw
are 

for 

editing 

audio 

files 

w
hich 

are 

taught 
to them

 
in 

the 

practical 

lectures 

of Com
puters 

and M
ultim

edia 
I and 
II. 

Rem
edial 

lectures 
are C

onducted 
for 

slow
 

learners. 

In 
the 

regular 

classes, 

som
e 

students 
fail 
to

 

understand 

the 

subject, 

such 

students 

Rem
edial 

lectures. 

Problem
 

Solving 

M
ethods 

3. 

In 

order 
to

 

understand 
the subject 

more 

clearly 

and 
get job 

ready, 

add-on 

courses 

have 

been 

introduced 
in the college 

so 
that 

they 

bridge 

the 

gap 

betw
een 

academ
ics 

and 
industry. 

A
dd-on 

course 

helps 
all the students 

to 

gain 

C
onfidence 

along 

with 
the 

subject 

know
ledge. 

Add-ons 

include 

Digital 

M
arketing 

and 
G

raphic 
D

esigning. 

Learning 
through 

add-on 
and 

4 

certificate 
courses 

Students 

register 

and 

participate 
in 

Students 

learn 

about 

activities 

such 
as follow

ing 

their 

hobbies 
and 
passions 

5 

various 

inter 

college 

and 

intra 

Learning 
through 

cO
-curricular 

and extra-
curricular 

activities. 

confidence 
and 
facing 

com
petitions, 

challenges 

and 

helps 

build 
a positive 

personality. 
By 
m

anaging 
com

m
unications, 

m
anagerial 

events, 

they 

also 

m
aster and 

logistics 
skills. 

self-learning 

process 
in 

the 

This 
facilitates 
the 

students, 

w
hich 

is follow
ed 

by 
classroom

 
discussions. 

For 

m
aking 

the 

lectures 

m
ore engaging, 

students 
are 

asked 
to research 

and 

prepare 

topics 

and present 

them
 

in 

th
e 

classroom
. 

Flipped 
Classroom 

6 

cOLEOE 
OA 

MUMBAJ-68. 
ANDHERI 
(EAST) 

are 

adm
itted 

to 

rem
edial 

classes. 
It focuses 
on revising 

the 
concepts. 

along 

with 

academ
ics. 

It aids in 

building 
a spirit 
of 

college 

festivals, 

fests, 

sports, 

events 

and 
so 

on. 
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