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2. Internal Examination - 25 marks 
1. Theory External Examination -75 marks 

Projcct/Assignment 
" Presentation 

Skit /Play 

Internal Examination Methods as prescribed by the Mumbai University in the Syllabus. 

Debate & Group discussion 
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Open Book Tests 
Quiz 

Oral & Practical Presentations 
Translation of famous short story or folk or fable 

Clipping files. 

Writing Captions and Headlines. 

LAXMI CHARITABLE TRUsTs 

Publish letters to editors/Reporting. 

" Write a storyboard. 

SCIENCE & COMMERCE 

To develop an advertising strategy on any product or service. 

Creating a Big Idea 
Creating On-Air Radio Show 

Writing Press release 
Mock Press conference 

Scrap book with collection of Photographs cropped from newspaper and Magazine 

(40+20), & Preparing a magazine or a series of posters of different size (type of a 

campaign promotion) using either InDesign of PS or Illustrator 
Screenshots captured of a movie (36) 
Write reviews of films seen by them during lectures/film festivals. 

" Writing blogs 

Making documentaries on any of the prominent film personalities/genre/film theories. 

Preparing a magazine or a series of posters of different size (type of a campaign 

Making Podcasts 
promotion) using either quark of PS or Corel. 

Field Work - Group presentation based on field visit eg. visit to court 

Short film making & TVC: Focusing on the quality of screenplay, content of the film, 

narrative, pre production and post-production quality. 
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" Making posters on any social issuc. 
" Complete Rescarch report of the survey conducted 

" Brand augmentation for a well-known brand and campaign planning - market planning, 
strategy, segmentation, selection, advertising objective, Creative execution of the 
campaign, Campaign evaluation and measuring effectiveness. 
Launch online campaign for Facebook, Instagram, YouTube, and Linkedin 
Internships 
Drawing book for Crcative brief & finalized layouts for press & print media that will 
tollow Synergy. Elements of Campaign: 1. Logo Design: (Fresh) presented in Logo 
Manual 2. Stationary: Visiting Card, Letterhead, Envelope in hard copy crafted in actual. 
3. Press Ads: Series of 3 ads for Newspaper maintaining synergy. 4. Print Ads: Series of 2 
ads. 5. Outdoor Ad: Billboard, Hoarding (one as reminder ad or warm up campaign) 6. 
Innovative/ Transit/ Ambient Ad: Any one of these suitable to the product/service7. 
Point of Sale: Standee/ Danglers/ Strut cad/ Tent card/ kiosk etc: any one suitable 8. TVC 
Storyboard: 12 to 16 key frames with Floor plan, Camera plot, OSD, SFX, VFS, VO 9. 
Internet Ads: Scroll/ Banner/ Pop up etc: Any one ad suitable to product/service. 
Rebranding or Revitalizing national brand or global brand 
Creating a media plan for local television along with the rates, and detailed media 
scheduling. Product, Budget and city to be given by the faculty. 
Six hours workshop on Media scheduling software conducted by industry practitioner 
Two case studies on actual Media plans particularly "television media plan". 
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